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A: How was your trip to Kyoto?

B: ()

@ Kyoto is an easy city to get around.

[t’s one of the most popular cities in Japan.

Amazing! [ visited many beautiful places.

® © e

[ used the bus and subway.

A: Can you recommend a good restaurant in the neighborhood?
B: ()

@O T often eat out around here.

@ T've never been there.

® 1 ate pasta for dinner yesterday.

@ There’s a great Italian place nearby.

A: How are you getting to the wedding party, Tom?
B:( )

@® TI'm going by train.

I’'m coming.

I'm on my way.

® © O

I'm leaving now.
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A: (on the phone) Hello. Is this Pizza Palace?
B: ()
A: I'd like to place an order.

Yes, we're located close by.

Yes, how can I help you?

No, you've got the wrong number.

No, we're closed today.

H ® © 0 0

A: Do you need help with your homework?
B:( )

A: Don’t mention it.

@ Idon’t think so.

[ think I'm alright.

I've already finished it.

® @ ©

Please. That’s very nice of you.
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A.

Modern life would not be possible without air conditioners,
refrigerators, and freezers. These machines cool our homes, cars, and
offices, and chill our food and medicines. Air conditioning is a pretty
modern invention and it only really started to become essential to our

lives in the 1990s. In fact, in 1990, there were only around 400 million
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air conditioning units in the world. Now, there are believed to be over 1.9
billion units in the world. In the US, around 87% of households* have air
conditioning.

Why is this a problem? The main reason is that it requires an
enormous® amount of electricity. In fact, the amount of electricity used
for air conditioners in the US is greater than Africa’s total electricity
output. Generating electricity causes carbon dioxide emissions*, which
are responsible® for global warming. It is sad and ironic* that cooling our
homes is heating the planet.

At the same time, cooling technology is crucial® for people in
developing countries. Many of them live in rural* areas far from the main
market and do not have enough food. If refrigerated trucks delivered
fresh food to them, it could potentially* feed one billion more people in
the world. That means that we could also save millions of tons of food
that the world is currently wasting.

How do we solve this difficult problem? The answer is clean energy.
We must give up “dirty” energy like oil and coal and find ways to
generate electricity in an environmentally friendly way. That means
trying to use more electricity generated from renewable* sources, such as
hydro*, wind, and solar energy.

(Integrity <Beginner> $&:2#)

(3#) household = it enormous = EX7%
emission = HEHH responsible = EEA%H %
ironic = FFA% crucial = > CTEEZ

rural = H&®D potentially = AIgE#EE LT, L9 5 &
renewable = BHAAREL hydro = 7K7j
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B.

If the older generation tends to depend on analog technology, the
younger generations seem more comfortable with a digital mindset*. The
transition® from the former to the latter is now considered essential in
business, government, and research. Yet some experts still defend the use
of an ancient technology: paper.

One reason for this is that something written or printed on paper tends
to be seen as more consequential®. The same content presented on a
screen may be seen as short-lived and quickly forgettable. One example
is a study that found that paper calendars stimulated* different behaviors
from digital calendars. The users of old-fashioned ones made more
detailed* project plans than those looking at an app. Furthermore, they
were more likely to stick to* the plans they made. Seeing lots of days at
once on paper calendars makes a difference.

When it comes to lengthy* reading, a portable e-book platform
certainly has its merits, but is the reader’s comprehension® and memory
the same in both cases? One research project found that customers place
greater value on the physical version of a product than one in a digital
form. Shoppers are more willing to pay more for books they can hold in
their hand than simply download.

Consider the difference between a letter and an e-mail. Which would
you pay more attention to? If it were a personal letter, then the former
would be more significant* and you would read it more carefully.

(The Future We Face ={&#t)

(%) mindset = &x 7% transition = %47
consequential = EHE %% stimulate = {29
detailed = F:fli 7z stick to ~ = ~%#%E{79 %
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lengthy = £\ comprehension = Hf#&E
significant = E&7%, BEROH %

(R1]
According to the passage, which of the following is true?

O Paper books are quickly being replaced by e-books.

@ Digital calendars are needed by the younger generation.

® A digital mindset is now needed in areas such as business and
research.

@ The older generation must give up their analogue mindset.

(2]

Which of the following is NOT written in the passage?
@® People understand something better when it is provided digitally.
@ People who use paper calendars tend to get more things done.
® Things written on paper seem more important.

@

Some people prefer a physical book, even if it’s more expensive.

(R3]
What is the main idea of this passage?

O There are some advantages to using ancient technology such as
paper.

@ A digital mindset is necessary in business.

3 Portable e-books are useful for long readings.

@ Hand written letters are considered more important than e-mails.
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Centuries ago, people around the world had limited contact with each
other, so change happened very slowly. But nowadays, the situation is
very different. Through globalization humans can connect and share
ideas, goods and services very easily. This phenomenon* has rapidly
changed our world, which many now refer to as a “global village.”

One effect of globalization is that people have more knowledge about
cultures other than their own. By way of modern technology such as
television, and more recently, the Internet, the world’s population can
instantly receive detailed information and dramatic* images from any
corner of the globe. Now we are more aware of changes that take place
in other countries whethe&) they are economic, environmental, political,
religious or otherwise. Moreover, for vacations we often travel to distant
locations introduced to us through our advanced technology and
communication tools.

Another impact can be found in our daily diets. Before globalization,
our choice of food was mainly restricted to plants and animals that were
grown, gathered, raised or caught near our homes. Today, our choices
are much wider as companies can organize and transport food, including
fresh produce, over long distances. Maybe some of the food you have
eaten today was imported from various parts of the world: eel* from
Taiwan, meat from Australia, or blueberries from the U.S. In addition, the
growth of fast food chain restaurants has changed food culture in many

regions of the world. For instance, some sa}é) they are slowly destroying
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traditional cooking and even causing health problems.

One more consumer habit has changed, too. In the past, nearly all
companies were local or domestic*, and usually only people of that
region or country knew their names. In contrast, many companies
nowadays have become multi-national and are easily recognized by
people everywhere. These worldwide businesses are eager to advertise
their brand names and expand sales of their goods to customers
around the world. This has created and fed our desire to purchase a
wider variety of goods. (7 ) , though, as companies increase their
production of goods to satisfy consumer demands, the earth’s natural
resources are decreasing.

In conclusion, globalization has influenced and changed our world
in various ways. We are more culturally aware, our eating habits are
different, and we are consuming* more. While globalization cannot be
stopped, people must think about the future: “Do we really want to live
in one global village?”

(English Stream <Pre-intermediate> &2%)

(1) phenomenon = HE dramatic = FIZRAY 7%
eel = > & domestic = EIN®
consume = JHE 3 %
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