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A: Could you help me with my essay writing homework?
B: () You should do it yourself.

@® No, I'm fine.

@ Sure.

® I'd rather not.

@ That would be great.

A: How was the badminton match?
() Iwon easily.
It was a pain in the neck.

B
o
@ It was a piece of cake.
® It’s not my problem.
@

It’s none of your business.

A: Can we meet again tomorrow?
B: ()

O Me, too.

@ TI'm coming.

® Who cares?

@ Why not?
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A: Are you going to the beach party this afternoon?
B: I'm thinking about it. What about you?
Ar ()

It makes a difference.

It doesn’t matter.

I'll pass on that this time.

[ must be going now.

I@@@@

A: May I help you?

B: Yes, please. Can I try this jacket on?
A: Of course. ()

O After you.

Go ahead.

Never mind.

® © O

It can’t be helped.
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A.

Smartphones have become such an important part of our lives that
they are like an extension® of our body. Some people cannot go five
minutes without checking their phone. Other people might get anxious or
panicked if they lose their phone or leave it at home. Many smartphone
owners also spend a long time playing digital or video games on their

phone. If this behavior becomes extreme®, it may be referred to as an
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addiction® by professionals.

“Gaming disorder*” is when repetitive* gaming behavior causes distress
and difficulties with daily life and personal relationships. It is a mental
and behavioral disorder that the World Health Organization (WHO)
describes as a clinically significant* syndrome.

However, studies show that gaming disorder only affects a small
number of digital and video game players. According to a WHO expert,
just as most drinkers of alcohol do not have a problem, most game
players do not suffer from a disorder. It is the excessive® use that can
lead to adverse effects” in certain circumstances.

Furthermore, the benefits that technology like smartphones can have
on our lives must not be forgotten. Their different functions can also
provide us with important information about our health. Therefore, this
versatile* device also has an essential role in maintaining public health.

(Let’s Find a Solution! EE%)
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versatile = Z#EED
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B.

Fast-food restaurants are famous and successful all over the world.
However, you may be surprised to learn that there is something known
as Slow Food.

The Slow Food movement began in Italy in 1986. The main goal of
Slow Food is to encourage people to take time to prepare and enjoy their
meals. The idea is to eat slowly, not quickly in crowded fast-food places.
Slow Food also encourages people to eat products that farmers grow
locally. This helps local products to flow direct from farm to table, and
makes the community stronger.

Slow Food also has a positive effect on the environment. This is
because the food is local. Carbon dioxide is produced to move food. So
less carbon dioxide is produced when food comes from farms that are
near.

For Slow Food, quality is much more important than speed. For the
Slow Food movement, eating should be a perfect experience. It should
be an experience we share with others, an experience that always brings
a smile to our faces.

Slow Food is not just about eating. It’s a way of life. Slow Food
supporters believe that time, community, and family are all important.
They think that people should have a connection to the food they eat
and where it comes from.

By choosing Slow Food, we can all enjoy meals, support local food
producers, and help reduce the effect on the environment. So, next time
you sit down for dinner, think about slowing down and really tasting
every bite.

(In Focus [Intro] &E%)
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What is the most important aim of the Slow Food movement?
@ To stop people from eating at busy fast-food restaurants.
@ To spend time cooking and enjoying their meals.
® To help farmers to grow local products effectively.

@

To encourage people to communicate with each other.

(R2)
What can be said about the relationship with the Slow Food and the

environment?

@ Local food doesn’t have to go very far, so trucks make less
pollution when they move it.

@ Slow Food helps the environment by reducing carbon dioxide
produced when growing local products.

® Sharing food with others decreases the amount of carbon dioxide
produced by each family.

@ Farmers can improve the environment by growing food slowly.

(R3]
According to the passage, which of the following is true?
@O Slow Food supporters have deep connections with farmers so they
can get quality food.
@ We should avoid using cars to go to buy products from local farmers.
® Eating fast food makes people sick and smile less.

@ People who like Slow Food think time, family, and community matter.
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Over the last 70-80 years, consumerism* has been a trend in many
countries. People buy things they don’t need, and they replace things
before they wear out*. We used to repair things when they were broken,
but today we throw out old things and replace them with new models.
Indeed, many of the things we use can’t be repaired. Once, products
were made to last* for many years. Now, they are designed to last only a
few years.

Advertising® supports this behavior of buying things that we don’t
really need. Advertisements, or ads, make us notice products and brands
because we see them frequently” in our lives, especially on television.
The advertising industry tells us that to be happy, we need their products
in our lives®ﬁ does this with images that connect the product to happy,
successful, or beautiful people. We assume® that to be successful or
happy, we must buy the product or brand, or we must wear the same
designer label as the beautiful, successful people in the ads.

The negative results of this consumerism are easy to see. As people
spend more and more of their income on things they don’t need, they
have to work more to pay for them®m prevents people from spending
time with their families or spending money on education or healthy food.
In America today, there are four times more shopping centers than high
schools. Many American parents say that they don’t spend enough time
with their children.

Another negative result is that we may believe things that aren’t true.

— 8 — ()



To increase profits* and stock prices, companies make many false claims
about their products. (7 ) , can we really lose weight simply by taking
a pill, without dieting or exercising?

People also warn us of the negative effects of consumerism on the
environment. We use energy to produce these unnecessary goods, and
that puts more carbon dioxide into the air, which causes climate change.
When we throw away goods, they are either burned or buried®, again
causing damage to the environment.

Advertisers say that all they do is inform us. But in reality, they have
tricked us into working longer hours, buying stuff we don’t need, and
thinking we need their products to impress others.

(In Focus 1 £E%)
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